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Dear Big Island Hawaii Region Members 

I hope everyone made the best of the holidays and had the chance to 

be with family and friends. 

So it is 2021 and it will be better, promise. 
 

What makes it so special to be part of the Porsche Club Family? 

First of all, you are driving one of the best automobiles globally, one 

of the most reliable brands on the market. About 70 percent of all 

Porsche road cars ever built are still on the road today. It doesn’t 

matter if you drive a 911, a 924 or a 356, or even a Cayenne. You 

are driving a sports car, through and through. We have a 2002 911, 

our first Porsche. A couple of years ago, we added a 2013 Cayenne S 

to the garage. The SUV is as much fun as the convertible, but it fits 

four just more comfortable. Some consider owning a Porsche is a 

luxury. However there is one for every budget. The last shirt has no 

pockets.  Sure, a Chevy or a Ford will get you from A to B, but if you 

turn the key to start your Porsche, look in the mirror. I bet you see a 

smile on your face, it does for me. You share that feeling with over 

130,000 club members just in North America and many more world-

wide. Several years ago, we traveled to Australia for a vacation. I 

called the Porsche Club Queensland in Brisbane. They agreed to pick 

us up from the hotel, and we all enjoyed a great day with new friends 

from down under. We are still in contact with some of them today. 

That’s what makes it so special to be part of the Porsche club family. 

You own a Porsche; you are part of the family. Every year the PCA 

Porsche Parade is the Annual family gathering, and everyone is look-

ing forward to the see rest of the family. Sure there is the crazy uncle 

and a strange cousin, but with close to 1000 members at Parade, it 

is easy to avoid them        . 

 

Unfortunately Parade was cancelled this year, but PCA has  an-

nounced the location for the next three parades. 

In 2021 we are going back to French Lick, Indiana. French Lick was 

our first Parade back in 2015, and what an event it was. We were 

newbies and had never been to Parade, and what a better way to 

start with the 60th-anniversary event. For 2022 we are going east 

and meet in Pocono, Pennsylvania. What a lovely area, I am sure it 

will make for some great driving tours for our cars. After PCA had to 

cancel the event in 2020, we will go to Palm Springs, California, in 

2023. That is an excellent selection of locations for Parades for the 

Porsche family for the next three years. 

 

 

Hope to meet many Big Island members during one of the next Pa-

rades. 

 

Andreas, your Editor, and Webmaster 

Kolamu 
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Lava Flow is the official publication of Big Island Hawaii Region, Porsche Club of America. Any statement appearing in the Lava Flow is that of the author, 
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in their newsletter if credit is given to the author and the Lava Flow.  

I
n
s
id

e
 
 

Inside this issue: 
Kolamu 2 

President’s Garage 4 

Contact Information 5 

PCA SIIM Racing 6 

Club Calendar 7 

PCA Notes  - Membership 8 

Porsche 4Kids 9 

BIH.PCA.ORG—Web page  25 

PCA Event—X-Mas  26 

DIY Tips– Pelican Parts 30 

Future  PCA Event  33 

Column: Ever wanted a  917 ?  34 

Our Mission  10 

New Club Merchandise  12 

Porsche celebrates 70  in USA 14 

PCA Event—Membership Drive 16 

Column: 10k Road trip final 20 

Porsche Unseen  24 



Our Club was chartered as the Big Island Hawaii Porsche Club of America, #144, 

almost three years ago in February of 2018. Hard to believe. February 2021 will 

mark our 3rd anniversary! I am astounded at the progress and growth we have 

achieved. With are now almost 150 members on this SPEED BUMP IN THE MIDDLE 

OF THE PACIFIC! 

We have all made new friends and shared experiences as we have adventured to-

gether around this beautiful gem of an island. We are so blessed. 

While the rest of the planet suffers extreme lockdowns and restrictions, we have 

become the envy of the world, with people who can get here flocking to our shores, 

especially this island. Despite the difficulties of not having a Dealership here, we 

are blessed with businesses on the island to attend to our service needs. We are 

blessed. 

What's to look forward to in 2021? The LA Lit Meet, which I have attended the past 

two years, was cancelled until next year. This event is a MUST for collectors of toys 

and print media and hard to find parts for older Porsche. To spend time going to 

various shops and meet people in the Porsche/VW community. A slice of heaven for 

me, and it could be for you, too! This event is held conveniently at the Airport Hilton 

in LA, with shuttle bus service to off-site events. Bucket list stuff. Who will join me? 

The 2021 Parade is in July in French Lick, Indiana, from July 11 to 17. Please cross 

your fingers, I plan on going and driving my Pink Pig 951 there with the crew from 

Alaska, only about 4,000 miles! First, I have to get it there from Las Vegas, where 

the car currently resides! Another journey for me this Spring! Parade reservations 

for lodging and attendance will start on the morning of February 10, and the rush to 

make arrangements on activities for the week-long Parade happens on April 7. 

French Lick was the location for Parade in 2015, the year before I first attended in 

Vermont. People who were there in French Lick said it was a joyful week! 

You do not need to have a Porsche there to attend the Parade and activities. Some 

people rent one if they are not as possessed as the club members from Alaska, who 

last year drove over 5,000 miles one way to attend the Parade in Boca Raton, Flori-

da!  

Whatever your plans might be for this coming year, know that we will still have our 

monthly Driving Tours, usually on the second Saturday of the month. New Year's run 

in January, Sweetheart Run in February where every woman gets a rose (there 

might be some for the guys if they insist!) which has been a tradition for what will be 

five years, even before we were our club! March to Kohala and so on until we pray 

that we can have our General Membership Meeting in person in November and our 

Christmas Party and celebration in December. We did what we could, given the re-

strictions this year, and everyone seemed to enjoy seeing Santa in his SLEIGH, but 

gifting around the tree seems to fit better. Let's all say a prayer that we can get 

back to normal! 

Our Club is financially sound. We did great things for our community, raising almost 

$4,000 for The Food Basket. Feel good about who we are.  

And remember:   It's not just the cars; it is the people! 

Thank you for a beautiful year, and please look forward to a better year  

coming. We all need it! 

President’s Garage  
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Aloha and A 
Hui Ho! Until 
the next time!      

Gunner Mench, 
President  



Mailing address 

PCA BIH, P.O. Box6050, Kamuela, HI 96743  
Physical address  

Harbor Gallery, 61-3665 Akoni Pule Highway, 

Kamuela, HI 96743  
 

Email: general@bih.pca.org 

webpage: bih.pca.org 

Contact Information—Big Island Hawaii 

IT’S NOT JUST THE CARS, 
IT’S THE PEOPLE 

Gunner Mench, President 
president@bih.pca.org 
  Region Historian,  

   Membership Chair,  

   Dealership Liaison,  

   Social Media Chair  

Robert Wall, Vice President 
vicepresident@bih.pca.org 
   Safety Chair 

Naomi Tanaka, Treasurer 
treasurer@bih.pca.org 

Rhys Haydon, Secretary 
secretary@bih.pca.org 

Andreas Kottschoth,  
Board Member 
Webmaster & newsletter editor 

webmaster@bih.pca.org 
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Sandy Provasi, Zone 11 Rep  
Zone11Rep@pca.org  

Mark Senft, Driving Tours  
Board Member 
 
tours@bih.pca.org 
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https://www.westhawaiitoday.com/
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 PCA SIM RACING IS COMING TO THE ZONES!  

As many of you already know, PCA Sim Racing has grown from a small group of PCA 

enthusiasts to one of the most popular sim racing leagues on iRacing. With a list of 

over 300 members and growing, PCA Sim Racing is now emphasizing a grassroots 

movement to bring sim racing, along with the camaraderie and the great members 

of PCA to the Zone levels.  

As a result, PCA Sim Racing has created five new groups comprised of one to six 

zones that will begin zone league competition, starting in early November. The zone 

groups will operate under the umbrella of the national PCA Sim Racing league, and 

each zone group will run sim racing competitions in four classes of between five and 

eight races, depending on the group. The idea is that each zone group will send the 

top 3-5 in each category to a ‘National Runoffs’ type of competition for national 

championships (similar in concept to the SCCA).  

The goal of this next step is to recruit PCA members to the sim racing community in 

a non-intimidating, friendly and respectful environment. PCA Sim Racing places a 

high priority on welcoming new members, providing training and practice sessions to 

help new and experienced sim racers polish their skills and to extend the philosophy 

of the PCA…”It’s the people, not the cars”.  

Our group consists of Zones 6, 7, 8, 9, 11 and 14. It has the largest number of 

zones, but the least amount of participation by zone, but our goal is to grow each 

zone’s participation to the point where each zone can be a stand-alone group in the 

future. We are calling our zone the “Wild West Zones” group or WWZ for short. Our 

website below has all the information on the series.  

We invite you to share this information with the PCA members in your zones and to 

check out our new website as well as the national website for all the details.  

https://pcasimracing.com/zones-group-6-7-8-9-11-14/  

We’re very excited for this new chapter in PCA Sim Racing and hope to see you on 

the virtual track.  

https://pcasimracing.com/zones-group-6-7-8-9-11-14/
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    January 9, 2021  New Year's Run  

   February 13, 2021  Sweetheart Run 

   March 13, 2021  March to Kohala  


bih.pca.org/calendar/
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Please Note: As a member of the PCA you can travel to any PCA Region in the country and participate in their events!  

History of Zone 11 
1969, the PCA regions were subdivided into eight geo-

graphical zones and grow to 14 zones in 2020. In 2010 

Zone 11 was left just Hawaii and Alaska as the two remain-

ing regions in the Zone. In 2018 Big Island Hawaii Re-

gion was chartered adding the third region to Zone 11. 

A more detail Zone history click here 

Other Zone Regions :  Hawaii Region  &  Alaska Region 

https://bih.pca.org/calendar/
http://zone11.pca.org/History.html
https://hi.pca.org/
https://www.porschealaska.org/
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• Panorama – the award-winning monthly club magazine, delivered to every member in the 

mail. Not available on newsstands. 

• Bi-Yearly PCA Member Raffles (Spring 2020 – first 8500 tickets sold (US$50/ea.) = 1 

new Taycan 4S plus $25000 cash, next 4500 = Taycan and so on. – 4 Cars for the 2020 

Spring Raffle were handed out) 

• Monthly meetings with other Porsche enthusiasts. 

• Enjoy 10% OFF one order with Pelican Parts 

Social and driving events. (see Past Events) 

• Helpful advice and parts sources. 

• Full access to the PCA knowledge database 

• Full access to the PCA main page 

• Free car valuations. 

• Annual Porsche Parade 

• Bi-monthly regional newsletters 

 

One Club covering the USA and Canada 

Fourteen Zones (we are in Zone 11) 

145 Regions (“Big Island Hawaii” formed in 2018) 

77,000+ Porsche households and over 130,000+ 

members 

150 members in the Big Island Hawaii  

Region (December  2020) 

Millions of admirers 

Anywhere you travel, you are part of the Porsche Family. Even if you travel overseas, Eu-

rope, Australia or Asia, you are part of the worldwide Porsche Club family. 

The cost? PCA membership is available in three payment options (2020): 

• 1 year…..  US$46 

• 2 years…  US$90 

• 3 years…  US$132 (best deal) 

No Extra cost for the region membership 

If you see someone with a Porsche, ask him/her if 

he or she is a PCA member. 

https://www.pca.org/panorama-back-issues
https://www.pelicanparts.com/support/pca-membership.htm
https://bih.pca.org/past-pca-events/
https://www.pca.org/technical-question-search
https://www.pca.org/
http://www.porscheparade.org/
https://www.pca.org/
https://www.pca.org/region-directory
http://zone11.pca.org/
https://web.pca.org/index.cfm?event=pcajuniors.pcajuniorsreg&m=0IMh1NDOEriU%2Bu6XHZZSl8mA06t3EOwGW2rISx/xpdw%3D
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https://www.porsche4kids.com


Our new First Aid kid, for 

our tours on the Island 

The purpose of the Club is to bring 

together drivers of Porsche vehicles. 

Club membership will promote ca-

maraderie among its members, pro-

vide information on brand vehicles, 

and  organize recreational meetings, 

events, and excursions. In the past 

two years, the Club has developed 

many activities for its members. 

Highly recognized events include 

our Annual Sweet Heart Drive and 

the Oktober Fest event. Recreational 

outings are designed to get to know 

our Island and strengthen the links 

among Porsche car users and to 

promote camaraderie among the 

members.   

 

The club continues to provide its 

partners high-quality services by 

generating events that satisfy with-

out exception by 

respecting the tra-

dition and prestige 

of the brand and Porsche products 

while interacting with related clubs 

and the community in a respectful 

and proactive manner. Additionally, 

the Club is committed to integrate 

and interact respectfully with those 

communities that we visit, trying to 

approach them in an open and infor-

mal way. We want the communities 

to enjoy the presence of the Club 

wherever we go. The Big Island Ha-

waii Region of the Porsche Club of 

America also carries out awareness 

actions among its associates in order 

to inculcate a prudent use of its vehi-

cles and the unrestricted respect of 

the traffic regulations. 

 

Come an join us. 
 

Our Mission 
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https://bih.pca.org/sweet-heart/
https://bih.pca.org/october-fest-19/
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Available shirt colors 

Anthracite, Black, Gym 

Blue, Pine Green, Team Red  

and White 
Cap colors 

Graphite, Black, 

White, Stone and 

Deep Navy  

Buy @ bih.pca.org/shop 

Buy Logo t-shirts, pins, patches, badges, key fobs through Harbor Gallery. All proceeds go to our club.  

New Merchandise  

                  now on-line 

bih.pca.org/shop


Page 13 January/February 



Page 14 Lava Flow 

Seventy years ago, in the turbulent au-

tumn of 1950, America had his hands 

full, both at home and abroad. U.S. sol-

diers were entrenched in the initial 

months of the Korean War, and McCar-

thyism—a campaign to root out alleged 

communists in the U.S. government—

raged stateside. In the midst of those 

rising tensions, a meeting between two 

visionaries from opposite sides of the 

Atlantic formed an automotive partner-

ship between former combatant coun-

tries, one that proved historic 

and long-lasting. 

Five years after they were on 

opposite sides of World War II, 

German automaker Ferdinand 

Porsche shook hands with New 

York importer Max Hoffman and 

agreed to sell his sports cars in 

the U.S. Considering the first Por-

sche received its certification for 

road use in Germany on June 8, 

1948, the 70-year-old Porsche-

U.S. relationship is almost as old 

as the marque itself. And it all 

began with Max Hoffman. 

Hoffman, an Austrian attorney-turned-

car dealer, fled to Paris in the 1930s as 

German influence spread across Eu-

rope. In June 1941, with political ten-

sions continuing to rise, 

Hoffman left everything be-

hind and moved to New 

York. Within six years he 

opened his own import auto 

dealership, the “Hoffman Motor Car 

Company,” on Park Avenue. 

Hoffman’s relationship with Ferdinand 

Porsche began long before their historic 

1950 meeting; the two first met when 

Hoffman was still working as a lawyer in 

Vienna. But Max Troesch deserves cred-

it for intensifying their relationship. 

Troesch, a journalist, had driven a Por-

sche 356 and was so impressed by it 

that he predicted “this car will make a 

name for itself.” When Troesch traveled 

to America, he made it a point to meet 

with Hoffman and show him photos of 

the 356. Hoffman was immediately in-

terested. 

According to Porsche (the company, not 

the man), Ferry Porsche said he would 

be happy to sell five cars a year in 

America, to which Hoffman famously 

replied, “If I can’t sell five a week, I’m 

not interested.” Eventually, they agreed 

on a U.S. import contract of 15 cars per 

year, but Hoffman was certain that any-

one who drove a car from Zuffen-

hausen would become smitten with its 

blend of durability, track-bred agility, 

and everyday usability. Without any ad-

vertising money from Porsche, Hoffman 

successfully introduced the brand to 

America. Hoffman’s marketing materi-

als described the 356 as “a new con-

ception in handling, roadholding, sus-

pension, and safety never known be-

fore.” 

Hoffman’s influence on Porsche was 

evident when, after suggesting that Fer-

ry Porsche offer a lightweight, entry-

level car, the automaker introduced the 

356 America Roadster. By 1954, Hoff-

man was selling 11 Porsches a week, 

accounting for 30 percent of Porsche’s 

entire production. By the final year of 

the 356 in 1965, 74.6 percent of all 

new 356s were sold in the U.S. 

In addition to Hoffman’s massive contri-

(Continued on page 32) 

Porsche celebrates 70 years in America 
Jeff Peek  - hagerty media 
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Corporate Archives Porsche AG  

https://www.hagerty.com/media/author/jeff-peek/
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Photos by Bill Hughes , Heidi Mckeague , Mark Senft 
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Report by Gunner Mench 

 

The morning started with a fun group joining us at the Waikoloa Village Market 

Center where participants got to have a cup of coffee, light breakfast, top off 

their gas tanks, and catch up on the latest gossip. Gunner loaned out several of 

his vintage Porsches to those who were visiting or not able to drive theirs. The 

weather showed a change from the several months of drought on the island, 
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with overcast skies, no 

rain yet, but no wind. 

The first leg of this re-

laxing drive was to 

head down hill to the main highway that circles the island’s perimeter, and head to Kona, where we 

gathered with a few more club members at the Old Kona Airport and stretched our legs. There were 

Porsches from 5 decades represented, from air cooled to water cooled to transaxle and SUV! 

 

The drive through Kona 

Town was eerie, as there 

were so few people around 

and many shops and res-

taurants closed. Still we gar-

nered a few thumbs up and 

lots of looks from those who 

were there on Ali’I Drive, as 

we drove the entire length 

down through Keauhou 

down to Napo’opo’o Road, 



where we turned back up onto the 

main highway back towards Holu-

aloa and the wonderfully twisty 

road winding through Kona coffee 

country. The ending spot for the 

run ended up being the highlight of 

the Tour, gathering at the upper 

highway intersection with the old 

road, where we parked and had 

family visitors with several young 

children and honks and smiles 

from the passing motorists, some 

taking pictures as they passed by! 

It was a sweet, relaxing day and 

good visibility for the 

club.  

 

On to the year end 

holidays! Our plans 

for gathering have 

been cancelled but 

we are  planning 

monthly Driv ing 

Tours for as long as 

the roads are open 

and they allow us to 

drive them! We will 

be missing our VERY 

open roads in the 

future as tourists 

start to flood back 

onto the island. 

 

 

Happy Thanksgiving!  

Gunner  ■ 
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My wife Karisa and I spent 29 

days travelling 10,000 miles 

around the U.S. in our 1956 

Coupe.  This is a little bit of the 

story of that trip and the thoughts 

it has left us with. 

First, a little about us.  We are 

both 32 years old, have a small 

collection of older Porsches; an-

other 356, a couple 911s, and 

some “transaxle” cars.  I had just 

completed my Nurse Practitioner 

graduate program and was now 

board certified in family medi-

cine.  Karisa worked as a Star-

bucks manager in downtown Seattle.  We 

were planning a move to Hawaii to live full-

time on her family’s farm located just south 

of Hilo.  Because I did not yet have a job we 

were planning a short road trip before mov-

ing to Hawaii but Karisa’s employer told her 

she could have a full month off if she would 

continue working for Starbucks after we 

moved.  We jumped on the opportunity to 

take an extended holiday before settling 

into our new life on the big island. 

The car.  We have owned Porsches 

for the past 6 years or so and the 356 

holds a very special place in our lives.  We 

enjoy driving these old cars and savor the 

un-hurried life and times that they repre-

sent.  The close proximity of the occupants 

also means a very intimate driving experi-

ence,  which my wife says is the only time I 

sit still long enough for a whole conversa-

tion.  We also have a 64 Coupe that was 

our first 356.  We had been looking origi-

nally for an A then, but the prices were go-

ing up faster than our bank account.  Fast 

forward a couple years to when a friend of 

ours purchased a red and boat-vinyl-white 

56 Coupe out of California that had been 

sitting since 1978.  He did a mechanical 

refresh on the car, addressed some safety 

and drivability issues, and was kind enough 

to offer Karisa and me the car for a reason-

able price.  Luckily with my starting grad 

school we had sold our house outside Seat-

tle and moved full time into our 475 square 

foot condo, freeing up some money to put 

toward the car.  We examined the cars we 

had at that time and determined that we 

would get greater enjoyment out of the 356 

than our 1995 911, so sold that for the 

remainder of the cost. 

After some additional work and tun-

ing I started driving the car as my “daily” 

with the hope to uncover anything else 

that may need to be addressed prior to 

our trip.  The car seemed to be driving well 

and I was greatly enjoying the charm of an 

A. 

For our trip we wanted to set out 

with an idea of a route, but no specific 

plans.  We left Seattle and headed east 

with the goal of covering an average of 

350 miles each day.  Our first and second 

days were uneventful except for folks con-

tinually talking to us and giving us thumbs 

up while on the road.  Many people mis-

took the car for a Karmann Ghia, but 

some recounted tales from their youth 

including high speed runs and near miss-

es!  The car was running perfectly except 

for a strong sulfur smell that was so bad 

we had to keep our windows down at all 

times.  On the third day we recognized 

that this smell was our battery boiling over 

and we had almost no water in the battery 

at that point.  We tried disconnecting the 

generator lead and planned on continuing 

on but unbeknown to us the generator 

had been wired incorrectly during a recent 

service. 

We ended up purchasing a second 

battery and a battery charger.  Our plan 

was to charge the battery each night and 

ensure we always had a backup.  We also 

made fast friends with our volt meter and 

used it to track our battery’s drainage 

throughout the day.  We learned that initial-

ly our battery would charge to about 6.30 

volts overnight and, so long as we push 

started it, the car would lose maybe .10 

volts over 10-12 hours of driving.  Toward 

10k Road trip final 
text and photo by Member Rhys Haydon  (Secretary)

Page 20 Lava Flow 



Page 21 January/February 



Page 22 Lava Flow 



Page 23 January/February M
e
m
b
e
r
 
C
o
l
u
m
n
 

the end of the trip our batteries would 

charge to a full 7.0 volts and we had be-

come so accustomed to push starting 

that we would rarely check it and in fact 

could go multiple days on one battery.  If 

we did start the car with the key it would 

take a minimum of 0.03 volts assuming 

it caught on the first crank.  The other 

lesson we picked up is to check the bat-

tery to ensure it is topped off with dis-

tilled water and to pop the caps on the 

battery when on the charger. 

From day three on we push start-

ed the car, relying on downhill sloped 

parking lots and gas stations.  We once 

drove our 1980 911 from Seattle to 

Homer, Alaska, to prove to Karisa’s Cor-

vette-owning grandpa that a Porsche 

could make the trip.  We had to push 

start our car on that trip as well, so we 

were practiced. 

As occurs on many roadtrips we 

quickly fell into our road-routine.  I drove, 

Karisa was on DJ duty with our Bluetooth 

speaker.  She poured the coffee and pre-

pared the snacks.  We camped all but a 

few nights.  When we filled up gas Karisa 

would write our miles travelled, location, 

and how much gas we filled with.  When 

we stopped for the night Karisa would 

start to prepare dinner as I set up the 

tent and sleeping bags.  One of the les-

sons we learned early on was that a high 

quality cooler and double burner camp 

stove would have allowed Karisa to use 

her incredible culinary skills with more 

success.  As it was though, we ate very 

well off just a single burner camp stove. 

We usually went to bed when the 

sun went down, and arose just before 

sunrise to get our camp broken down 

and be ready to hit the road as soon as it 

was light enough to travel without using 

our headlights.  Over the course of the 

trip we only had one evening when we 

used our lights for the final 5 minutes of 

driving before our destination.  Driving 

early in the morning also meant less traf-

fic and for the first half of our trip we 

were able to stay on smaller roads.  As 

we crossed the country and headed into 

the south, we took to larger roads to al-

low us to travel faster before the day 

heated up.  The best time for driving was 

typically from 6 or 7 am until noon when 

the car would start getting a little hotter.  

By 3 we would find ourselves occasional-

ly taking breaks to allow the car some 

respite and cool time, despite our alumi-

num oil cooler. 

Our days were filled with the 

pleasures of leisurely travel – seeing the 

countryside, meeting friendly people, 

sitting in obscure hamburger restaurants 

in obscure dots on the map, but mostly 

just the two of us riding side by side talk-

ing.  We drove as far east as we could, 

taking in the beauty of the Outer Banks 

just a week before a massive storm 

came through. 

Returning to the west coast and seeing 

the Pacific was when we started to feel 

the longing for returning home and our 

next adventure of moving to Hawaii.  Ex-

cept for a few quick stops we made 

steady time and enjoyed winding our way 

up the Oregon coast. 

The car did not make it through 

the trip without issue and now sits await-

ing repairs as we have made our 

move.  We recall those days fondly 

and are thankful we were able to 

drive along, almost, without inci-

dent.  Sometimes it seems like a 

fairytale to think about how closely 

our trip echoes those of folks who 

bought these cars when they were 

new.  There is something special 

about travelling in an old Porsche.  

You still feel like the road is yours 

and while they are not the fastest 

cars on the road they still travel with 

grace, as they have for the past 60 

years.  ■ 

10k Road trip final 
text and photo by Member Rhys Haydon  (Secretary)



Bergspyder, Michael 

Mauer and his design 

team paid tribute to this 

legend of the hairpin 

bends. At the same time, 

the designers showed 

that the 981-generation 

Boxster was also ideally 

suited to conquer the 

switchbacks of the Alps, 

thanks to its low weight 

and powerful engine 

mounted amidships. 

Freed of all the trappings 

of comfort, with a shallow 

windscreen, distinctive 

roll bar, set of precision 

instruments from a Por-

sche 918, single seat for 

the driver and a helmet 

shelf instead of a passen-

ger seat, the Porsche 

Boxster Bergspyder was 

ready to tackle the mountains. Its weight 

of just 1,130 kg was nicely complemented 

by the 393 PS of its 3.8-litre Cayman GT4 

motor, so its weight-to-power ratio was 

just a decidedly healthy 2.8 kg per PS. The 

Porsche Boxster Bergspyder made its pub-

lic debut at the Gaisberg Hillclimb in 

2019. Today, it is part of the collection at 

the Porsche Museum – alongside the 

lightweight ancestor after which it was 

named.  ■ 
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Starting in the late 1950s, Porsche domi-

nated motor racing across the Alps with a 

succession of small, lightweight sports 

cars. While the Porsche 910 Bergspyder 

reigned supreme in the European Hill-

climb Championship in 1967 and 1968, 

Ferdinand Piëch’s race engineers had 

already produced an even more dramatic 

car – the Porsche 909 Bergspyder. 

Thanks to its radical lightweight construc-

tion, the bespoke hillclimb car weighed 

just 384 kilograms. This 

makes it the lightest racing 

car ever campaigned by Por-

sche right up to the present 

day. Even though it did not 

pull off any great victories, the 

Porsche 909 Bergspyder is 

still impressive proof of the 

possibilities of weight -

reduction. 

With the Porsche Boxster 

Porsche Unseen – Spin-offs 
Porsche Club News  
Porsche Boxster Bergspyder  Year: 2014 Development stage: Drivable prototype 
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All photos by Porsche AG 
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Text by Gunner Mench  

 

How blessed we are here in the safest, healthiest place on the planet! 

 

While much of the world deals with strict quarantines and lockdowns and restrictions, we 

thrive and bask in the sunshine of our heavenly paradise. 

 

Our December Driving Tour, call it the Christmas Cruise with Santa, was a resounding suc-

cess. All told, 17 cars were involved starting in Hilo at Prince Kuhio Mall. Then there was 

Santa! You know, it’s hot in that suit here in Hawaii!. 
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Santa Cruise 

Photos by Roger Johnson, Rob Garlinghouse and Mark Senft 
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Santa Cruise  



We gathered under the row of palm trees lin-

ing the mall entrance by Sears and Star-

bucks, and exchanged gifts after they were 

placed on the whale tail of Santa’s SLEIGH, 

and Santa also had gifts to share from Por-

sche Hawaii, who gifted to us 20 of their 

deluxe calendars as well as some Porsche 

shirts which Santa gifted to  appropriately 

sized girls and boys who were on the good 

list! Maybe it was the very bad list?  

 

After starting to gather around 10, we finally 

rallied the troops and got underway around 

11:30 and headed uphill 6,500 feet in eleva-

tion to the Mauna Kea Park, where we had a 

rest stop, photo op, and exchanged more gifts 

with the folks who joined us there. Some folks 

departed to go back to Hilo, while the rest 

continued to Old Kona Airport via the scenic 

and skillful driving experience of  Waiki’i 

Ranch Road, also known as the Old Saddle 

Road, now much improved and repaved just 

last year! What a difference! On the way to get 

back down to Kona, we first encountered an 

eerie dust storm, as the winds had picked up 

and were blasting us back down the hill to 

sea level. 
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Along the way on Mamalahoa Highway we encountered a rain 

shower and Santa was forced to raise the top on his Turbo Cabrio-

let Sleigh, but the weather cleared up in Kona and we went back 

to sunny, clear skies. After completing the Tour at the Old Kona 

Airport around 2 o’clock, most of the attendees went over in sev-

eral groups of 6 people or less and had a wonderful meal and con-

versation at the Kona Brewing outdoor dining area. It really was 

fabulous day. Santa agrees! 

 

Santa looks forward to having a regular Christmas Party next year, 

God willing, free from the restrictions of the current pandemic. He 

really misses that festive occasion that highlights this special time 

of the year.■ 
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One of the basic maintenance pro-
jects that you should perform on your 
Porsche is the replacement of the fuel 
filter. Starting in 2002, Porsche moved 
the filter to inside the gas tank, and 
called it a "lifetime" filter that never 
needs to be changed. For cars with a 
replaceable filter, I recommend that 
you replace your fuel filter about once a 
year, or every 10,000 miles. It seems 
that with today's odd blended fuels, 
there always seems to be some gas sta-
tion that has problems with dirt or 
grime in the gasoline that can clog your 
tank. I don't think quality control with 
gasoline stations is really what it used 
to be. Needless to say, I try to replace 
all the fuel filters at least once a year.         

Changing the fuel filter 
is not a job that I relish. 
It is almost guaranteed 
that you will spill at 
least some fuel on the 
ground and yourself as 
you swap out the fuel 
filter. Be sure to per-

form the replacement in a well-
ventilated area. That means outdoors 
or in your garage with a few large fans 
blowing air both in and out. Have a fire 
extinguisher handy, wear rubber gloves, 
eye protection, and have a few rolls of 
paper towels handy: you will need 
them. 
      
The fuel tank should be as low as possi-
ble - drive around the car until the gas 
tank is almost empty. This will minimize 
problems if something should happen to 
go wrong. 

     The first step is to jack the car 
up (Pelican Technical Article: Jacking 
Up and Lifting the Boxster on Jack 

Stands). The Boxsters have an 
intelligent design when it 
comes to fuel flow. The fuel 
pump is located in the bottom 
of the tank, and pumps fuel out 
of the top fuel tank cover. Why 
is this good? Well, when you 
go to change the fuel filter, you 

can pull out the fuel pump relay, crank 
the car a few times, and be assured 
that fuel isn't going to flow everywhere 
if you make a mistake. Some older cars 
have a gravity-fed system that takes 
fuel out of the bottom of the tank. With 
these systems, you have to disconnect 
the line, and clamp it very quickly - oth-
erwise, the entire tank of gas will empty 
out! Unfortunately, with the Boxster 
system, you can't get 100% of the fuel 
out, and some will spill when you dis-
connect the fuel filter. In addition, the 
filter itself will mostly be full of fuel too. 

    Now, crawl underneath the car. 
The filter is located behind the large 
plastic panel located in the very center 
of the car. This panel is held on with 
some plastic nuts (10mm head): re-
move them and the panel should easily 
drop down. Next, remove the foam fix-
ture piece that wraps around all of the 
lines in the center tunnel, and remove 
the two bolts that hold the plastic cool-
ant line bracket. Disconnect the fuel 
filter ground strap, and loosen up the 
clamp that holds the filter. Now you 
want to disconnect the lines to the fil-
ter. The Boxster filter has connections 
that are very easy to attach and re-
move. Simply push gently on the grey 
tabs on opposite sides of the plastic 
connector, and the connection should 
easily slide off. Take a close look at 
your new filter for guidance on how this 
quick-connect connector works. Have a 
small pail or bucket handy to catch the 
excess fuel when you release the con-
nection. 
 
When the connections have been re-
leased, expect quite a few ounces of 
gasoline to be coming your way. Be 
prepared (gloves, eye protection, paper 
towels, bucket, and a well-ventilated 
area). Take the filter out by pulling it 
towards the rear of the car, put it in 
your bucket and take it, and any left 
over or spilled gasoline outside of your 
garage immediately. Let the garage sit 
empty for about 15-20 minutes before 
you re-enter - it will take about that 
long for the fumes to clear. Then, simp-
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Fuel Filter Replacement—986 
Reprint from Pelican Parts  - Pelican Technical Article  by Wayne R. Dempsey & Michael Van Bibber 

Pelican 
Technical 

Article 

http://www.pelicanparts.com/techarticles/Boxster_Tech/01-BASICS-Jacking_Up/01-BASICS-Jacking_Up.htm
http://www.pelicanparts.com/techarticles/Boxster_Tech/01-BASICS-Jacking_Up/01-BASICS-Jacking_Up.htm
http://www.pelicanparts.com/techarticles/Boxster_Tech/01-BASICS-Jacking_Up/01-BASICS-Jacking_Up.htm


ly reattach the new filter in place 
of the old one, observing the direc-
tion of the arrows located on the 
filter - they point in the direction of 
fuel flow, which is from the gas 
tank (front) to the engine (rear) . 
Check that the snap-fit connections 
are properly seated by gently tug-
ging on them. Reattach the ground 
wire (important!). Tighten the 
clamp that holds the filter tight. 
Then reinstall the foam piece, and 
the large center panel. ■ 
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bution to the Porsche-U.S. legacy, fellow 

Austrian native John von Neumann 

opened “Competition Motors” in North 

Hollywood in 1948, and he successfully 

promoted the Porsche brand on the West 

Coast beginning in 1951. An avid racer, 

Neumann introduced the Porsche brand 

to California’s growing motorsports sce-

ne, and the sprightly new Speedster—

inspired by the 356 America Roadster—

proved particularly popular. Among the 

celebrities who embraced von Neumann 

and the Porsche brand early on 

was James Dean. 

Corporate Archives Porsche AG 

In 1955, Porsche’s rising popularity in 

America resulted in the creation of an 

independent distribution network, The 

Porsche of America Corporation. Starting 

in 1969, the company became the Por-

sche Audi division of Volkswagen of 

America, Inc., and then Porsche Cars 

North America was established in Reno, 

Nevada, in September 1984. 

Porsche’s marketing team admits that 

“the 1990s proved to be challenging,” 

but the addition of the popu-

lar Boxster drew a new audience and 

helped get sales back on track. In 1998, 

Porsche Cars North America moved its 

operations to Atlanta, and within five 

years Porsche stepped out of its com-

fort zone and ushered in a new era by 

offering a sporty SUV, the Cayenne, 

which for a time was its top seller in the 

U.S. 

After surviving the global financial crisis 

in the late 2000s, Porsche sales 

climbed again with the introduction of 

new models like the four-door 

Panamera in 2010 and Macan crosso-

ver. In 2011, Porsche cemented its re-

lationship with the U.S. by announcing 

the construction of a new headquarters 

in Atlanta, a four-year project that was 

completed in 2015. In addition to serv-

ing as the center of U.S. operations, the 

complex is also home to The Porsche 

Experience Center (PEC) Atlanta, which 

features a development track, fine din-

ing, a Heritage Gallery, and more. In 

November 2016, a second Porsche 

Experience Center opened in Los Ange-

les, making America the first market 

with two PECs. 

Earlier this week, PCNA announced the 

construction of a new 33-acre develop-

ment, an addition to its existing 27-acre 

Atlanta headquarters. The first stage of 

the development will be a standalone 

Porsche Service Center, which will be 

independently developed, owned, and 

operated jointly by Hennessy Porsche 

North Atlanta and Porsche Atlanta Pe-

rimeter. Over the next three years, 

PCNA will also invest in a new Porsche 

Classic Factory Restoration facility, as 

well as a track extension for the Por-

sche Experience Center Atlanta. 

Porsche Cars North America, Inc. 

As Porsche celebrates its 70th year in 

America, it’s also celebrating its best 

sales year, as a record 61,568 Por-

sches were sold in the U.S. in 2019. 

That’s 61,563 more Porsches than Fer-

ry Porsche thought Max Hoffman could 

sell in America in 1950. 

Here’s to the next 70 years. ■ 

Porsche Cars North America, Inc.  

Porsche celebrates 70 years in America 
Jeff Peek  - hagerty media 

https://www.hagerty.com/media/automotive-history/the-haunting-story-of-james-deans-little-bastard/
https://www.hagerty.com/media/car-profiles/1993-porsche-boxster-the-car-that-saved-the-brand/
https://www.hagerty.com/media/buying-and-selling/porsche-cayenne-next-collectible/
https://www.hagerty.com/media/automotive-history/porsches-first-four-door-sedan-isnt-the-panamera/
https://www.hagerty.com/media/automotive-history/porsches-first-four-door-sedan-isnt-the-panamera/
https://www.hagerty.com/media/news/2020-porsche-macan-gets-the-gts-treatment/
https://www.hagerty.com/media/news/2020-porsche-macan-gets-the-gts-treatment/
https://www.hagerty.com/media/events/hagerty-drivers-club-exclusive-porsche-experience-center/
https://www.hagerty.com/media/events/hagerty-drivers-club-exclusive-porsche-experience-center/
https://www.hagerty.com/media/author/jeff-peek/
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Ever wanted to own a 

917? Come on, sure 

you have. Close your 

eyes and visualize 

sitting down low, 

wedged into the tiny 

race seat, your helmet 

bumping against the 

roof, the steering 

wheel twitching in 

your hands and with 

what little peripheral 

vision you have, see 

the trees flash past in a blur. But wait, 

here comes a turn. How deep will you 

go before stomping on that slim brake 

pedal to slow the mighty beast down? 

How good are your nerves? 

Then, there’s racing it. 245+ 

going down the Mulsanne Straight? 

Piece of cake. This car almost single-

handly rewrote the rulebook. Heck, it 

shredded the rulebook and ate it for 

lunch. The other teams were at this 

cars mercy. And in the end, the Auto-

mobile Club de l'Ouest had to make it 

illegal. To own one nowadays all you 

need is a hefty bank account that will 

cash the check with all those zeros and 

commas behind the first number. But 

one fact remains, it would be awesome 

to have one sitting in your garage, even 

if you were afraid to take it out for fear 

of breaking some little (very, very ex-

pensive) part made of un-obtanium. 

I have good news, you can own 

one! OK, so it is not the real thing, but 

damn it looks good. It is called the Bai-

ley 917 and has been created by Bailey 

Cars out of South Africa. These guys 

are serious and all of their creations 

are sold race ready. The catalog has 

some of the most famous classic race 

cars of all time – The Bailey T70 and 

T70 Spyder (styled after the famous 

Lola racer), the Bailey GT 40 and GT1 

(you can probably guess which famous 

racer this was styled on) and a Le Mans 

Prototype (LMP2) that will actually be 

raced by a team at this year’s Le Mans. 

Yeah, these guys are serious. 

I wanted to learn more about the 

Bailey creations, but of course being a 

Porsche geek, I wanted to focus on the 

Bailey 917. So I reached out to James and 

Beth Barron. They are starting up their 

new company, Vintage Racing Legends. It 

will be the exclusive Bailey Cars distribu-

tor for North America. You have to go a 

long way to meet the Barrons. Their busi-

ness is tucked way deep into Central Flori-

da. Departing out of Orlando, I must have 

taken dozens of turns on back roads (in 

an uninspiring Jeep Liberty rental no less), 

before I finally passed through the small 

resort town of Mt. Dora. It is a pleasant 

town with lots of nice looking restaurants 

and shopping. It’s tucked into Central 

Florida to boot. (Hmmm, I filed this away 

for later as I am always looking for inter-

esting places to take my wife.) It was just 

a bit further into Lake County before I ar-

rived in Taveres. There on Lake Harris 

(billed as the Sea Plane capital of the 

world), I meet the Barrons. 

Transplants from St. Thomas, they 

had both retired but decided they needed 

a project. James had built and sold a Jag-

uar XJ13 replica but wanted more. 

Through some friends they were intro-

duced to Vic Elford. Yes! That Vic Elford, 

Quick Vic. He learned about their project 

and came on as a board member and is 

now the Vintage Racing Legends brand 

ambassador. Originally the couple 

planned to import 917 replicas out of Aus-

tralia, but the fellow building them could 

not make them fast enough. They are still 

waiting for the first car from him, prom-

ised to arrive this past December. So they 

went looking for a better, more reliable 

builder and that led them to Peter Bailey. 

Or rather Peter Bailey reached out to 

them as he was looking for a distributor in 

North America. 

James has the street cred. He has 

been involved with cars and racing since 

he was eighteen. Starting off as a corner 

Ever wanted to own a  917 ? 
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worker, he moved to the pits. A friend 

asked if James would be interested in 

driving for him and of course he said yes. 

He campaigned successfully in Formula 

Vee. After that he started building cars 

and just stuck with it through the years. 

So what about this Bailey 917? 

Is it something a Porsche enthusiast 

could own? Both James and Beth an-

swered with an emphatic yes. The car 

was built using very accurate measure-

ments from the original, but has been 

modified to meet with current safety reg-

ulations. A full roll cage, a front box to 

protect the driver’s feet,  modern har-

nesses and Halon fire suppression and 

modern AP brakes means the safety sys-

tems are up to snuff. According to Bailey 

in South Africa, all these safety mods 

only add 50 kg, but it is an important 50 

kg! 

The car is delivered as a roller 

(sans drivetrain) and is styled after the 

917LMK or Kurtz (short tailed racer) and 

can be spec’ed with the customer’s 

choice of livery – Martini and Rossi, Gulf 

Wyer, Porsche of Salzburg or even the 

Hippy car. Vintage Racing Legends can 

provide a turnkey racer or the customer 

can take the roller to their engine builder 

of choice. The Barrons work with 

Taveres, Florida-based JB Racing, who 

can provide a complete race drivetrain. 

The car is set up to receive a Porsche air 

cooled flat-six of 3.6 to 3.8 liters, and 

based on how crazy a customer wants to 

tune the car, can easily handle 650+ HP. 

The Barrons are still in start-up 

mode and are looking for early buyers. 

They will work out the terms of delivery, 

but expect that a roller will be in the 

$100K range. Depending on what type 

and tune of engine, the complete pack-

age could go as high as $170K – 

$175K. This is still pretty expensive, but 

this car is not a toy. In fact it is delivered 

with the expectation that its future is rac-

ing. And speaking of racing, it will be le-

gal to race in HSR and NARRA. According 

to Grassroots Motorsports, the car will 

be welcomed with open arms in their 

series as well. 

I asked the Barrons if the Bailey 

cars were raced successfully in South 

Africa. They told me that vintage racing 

is hugely popular with up to 10,000 

people filling the stands for a race 

weekend. Peter Bailey campaigns his 

own Bailey 917 twin turbo, along with a 

Bailey GT1, which recently won a round 

of the Execuline Tourist Trophy series. 

So yes, they are ready to race. 

 

Want one? You know you do. It takes 

Bailey about 6-8 weeks to build the car 

and another 5-6 weeks to get it to North 

America. But if you are itching to get 

racing, one can be delivered more 

quickly if you spring for airfreight. So 

there you have it: a historic replica that 

is vintage-race ready and priced at not 

much more than a new 997 Turbo. This 

is not just any historic replica. The Bai-

ley 917 is based on what is undoubtedly 

the most famous race car of all times. I 

am willing to bet there will be some tak-

ers. Interested? Just visit http://

www.vintage-racing- legends.com/

home.html  to 

learn more. 

I hope at some 

point Vintage Rac-

ing Legends will 

have a sample car 

to test and I will be 

able to drive it and 

report back what it 

feels like to get 

behind the wheel. I 

don’t know about 

you, but the 

chance to drive a 

Bailey 917 would 

be like a dream. Only without all those 

zeros and commas floating around in 

the front of your mind.  ■ 

…….  Ever wanted to own a  917 ? 
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Porsche CentreWinnipeg –660 Pembina Highway,
Winnipeg, Manitoba, R3M 2M5
Phone: 204.284.7521
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Sales Hours
Monday -Tuesday : 8:00AM - 9:00PM

Wednesday - Friday : 8:00AM - 6:00PM
Saturday : 9:00AM - 5:00PM

Service Hours
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Honolulu, HI 96813,  

Main: (808) 354-0003  

Service: (808) 670-1584  

Parts: (808) 518-4905  
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